The main target of the businesses, operating in the retail sector, is to increase the number of their customers and keep them as satisfied as possible. The key in order to achieve and keep loyalty of their customers is the provision of qualified services. The objectives of this research are firstly, to identify the level of the customers' satisfaction from their shopping experience, secondly to identify the relevant service -quality dimensions used by Greek super market customers to evaluate service quality, thirdly, to assess customers' perceptions and expectations related to the quality provided by the supermarkets and fourthly, to investigate how closely customers' perceptions and expectations of service quality match.
